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America has always thrived on growth and compitetion. The situtaion at hand is no
different. The NAB should take into account the sentiments of the Tlistening audience
and cut back on advertising to focus on quality broadcasting. Given the opportunity
the NAB and local radio will focus on increasing ad revenue and less on service.
(This 1is already happening) XM 1is simply offering a service to American consumers
that will ultimatly result in a premium product %or everyone. America should not be
forced to listen to an inferior service at the hands of the NAB and their fat cat
deeggisers. Keep competition and premium service moving forward and reject petition
4-160.
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